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This pro�le is designed to help you understand your results on the Myers-Briggs Type Indicatorfi  
(MBTIfi) assessment. Based on your individual responses, the MBTI instrument produces results to 
identify which of sixteen different personality types best describes you. Your personality type represents 
your preferences in four separate categories, with each category composed of two opposite poles. The 
four categories describe key areas that combine to form the basis of a person�s personality as follows:

Your MBTI type is indicated by the four letters representing your preferences. Based on your responses 
to the assessment, your reported MBTI type is ENTP, also described as Extraverted Intuition with 
Thinking. Your results are highlighted below.

Reported Type: ENTP

Extraversion
People who prefer Extraversion tend to focus their 
attention on the outer world of people and things.

Introversion
People who prefer Introversion tend to focus their 
attention on the inner world of ideas and impressions.E I

Sensing
People who prefer Sensing tend to take in 
information through the �ve senses, and focus on 
the here and now.

Intuition
People who prefer Intuition tend to take in information 
from patterns and the big picture, and focus on future 
possibilities.

S N
Thinking 
People who prefer Thinking tend to make decisions 
based primarily on logic, and on objective analysis 
of cause and effect.

Feeling
People who prefer Feeling tend to make decisions 
based primarily on values, and on subjective 
evaluation of person-centred concerns.

T F
Judging
People who prefer Judging tend to like a planned 
and organised approach to life, and prefer to have 
things settled.

Perceiving
People who prefer Perceiving tend to like a �exible 
and spontaneous approach to life, and prefer to keep 
their options open.
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Your responses to the MBTI assessment not only indicate your preferences; they also indicate the relative 
clarity of your preferences � that is, how clear you were in expressing your preference for a particular pole 
over its opposite. This is known as the preference clarity index, or pci. The bar graph that follows charts 
your pci results. Note that a longer bar suggests you are quite sure about your preference, while a shorter 
bar suggests you are less sure about that preference.
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Your type professional can give you more insight into your Pro�le results as well as elaborate on the type 
description provided for you in the chart below. Does the description of your reported type seem to �t 
you? Many people �nd that their MBTI results describe them quite well. For others, changing a letter 
or two may help them discover an MBTI type that more accurately captures their personality. If you feel 
the characteristics do not �t you quite right, the person who administered the MBTI instrument can 
help you identify a better-�tting type.

Type Description: ENTP

Each type, or combination of preferences, tends to be characterised by its own interests, values  
and unique gifts. Whatever your preferences, you may use some behaviours that are characteristic  
of contrasting preferences. For a more complete discussion of the sixteen types, see the Introduction  
to Typefi booklet by Isabel Briggs Myers. This publication and many others to help you understand  
your personality type are available.
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Using your MBTI® preferences to serve your patients better 
The success of healthcare organizations depends on many factors, including skilled talent, the dedication 
and hard work of staff, connected and integrated care teams, state-of-the-art equipment and technology, 
and funding. While success can be measured in a number of ways, the quality of patient care remains a 
central concern for healthcare providers.

Service users’ and carers’ experiences remain key measures through which healthcare organizations assess 
the quality and performance of their services. These measures are often benchmarked against a set of  
local standards, and can cover a range of themes, such as provision of information, care planning, dignity 
and respect, communication, listening and engagement, and rights and responsibilities. 

The Myers-Briggs® Report for Healthcare Professionals helps doctors, nurses, healthcare assistants and 
clinical staff to improve all aspects of their communication. It helps you to become aware of how your 
individual personality type preferences impact on the style of care you give. This awareness gives you 
access to a whole range of other styles of interaction with patients—and small, deliberate changes in care 
style can have a profound impact on patients’ perceptions of and satisfaction with the care they receive.

Learning about your care style  

The information in this report can help you understand how to interact with your patients more  
effectively. It increases your self-awareness and understanding of your own care style, based on your four  
personality type preferences. The report highlights what comes naturally to you, as well as areas where 
you need to stretch or flex your style. Included are specific recommendations for how you can flex your 
particular care style to increase patients’ satisfaction, which you can do by being open to alternative ways 
of interacting related to your opposite preferences. Most of these recommendations will add only a few 
minutes to your time with patients. 

The report provides additional insights into how you deliver information to and spend time with  
patients, as well as why misunderstandings and conflicts may sometimes arise during your care. The 
report also describes the impact of job stress as it affects your care style, which can alter the choices  
you make in your patient interactions.
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