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A little bit of
something tasty!




Cast your minds back to 2007 A
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Since 2007, what (if anything) will have changed? fn/b}

Will the distribution of reported EXTRAVERSION

type have changed:

Where do you get your energy from?

= At preference pair level? SENSING

- At WhOle type |eve|? | What kind of information do you prefer to use?

What process do you use to make decisions?

JUDGING

How do you deal with the world around you?

= |n any other way?
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Changes 2007 to 2017: preference pairs
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The Temperaments lens

= Introduced by Keirsey and Bates

= Core difference is between S and N
Sensing: pragmatic here and now
iINtuition: future possibilities

= Sensing (S) focus on here and now:
Structured (J) or spontaneous (P)

= iNtuitive (N) looks to the future:
Focus on task (T) or people (F)

Guardian (5)) Artisan (SP)
Rational (NT) |dealist (NF)

Copyright 2018 by The Myers-Briggs Company. All rights reserved. Company confidential.

~
n
.~

‘
ﬂ INFP INTP

SP e e
ﬂ

\/
EST) ENFJ ENTJ
SJ
Al »




- .

Temperaments 2007 to 2017 (reported type) ‘rrj%
Change in percentage of reported type 2007 to 2017
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In summary: “/§

More;: Less:
I, S, Fand ] E, N, Tand

Value
§ structure,

7 ; Focus on
: ‘ competence | ;
order and being o - \ {f stability and Snd Enjoy strategy " Have a drive
respected Anticipate continuity _ complex and the big to master
group what might expertise logical picture knowledge
\ 90 wrong problem-

and concepts

\ solving
Assemble,

organise and
store data

Drive for
logical
consistency

See
patterns and

Guardian o )

\structures

Rational

/—\x

\ , associations
Enjoy , - Enjoy Enjoy in data
Want to do . Innovative theories and
planning and Respect id d \
the loyal and : ideas an Seontical models Use
; scheduling standards theories Ama ingenuit
thing

‘ and abstract

anse oy analysis

debate

Have you experienced this?  Why might this be happening?
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| hope this was a
tasty morsel...




Any gquestions?
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