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Introduction to Myers-Briggs Type®

Isabel Briggs Myers

◆ Includes link to website 

with further content
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The four pairs of preferences

How do you deal with the world around you?

JUDGING PERCEIVING

What process do you use to make decisions?

THINKING FEELING

What kind of information do you prefer to use?

SENSING INTUITION

Where do you get your energy from?

EXTRAVERSION INTROVERSION
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E–I: Approach to meetings
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S–N: Preferred instructions
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T–F: Helping style
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J–P: Approach to a task
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Explore: Ask open & follow up questions
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Explore: Debriefing the question
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MBTI Flip a Type Tip! 
Strengths and blind spots
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MBTI Flip a Type Tip! 
Interaction
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Favourite/first process

◆ It is the process that is 

relied on the most.

◆ It is the core of an 

individual’s personality and 

provides overall direction.

◆ It is the most conscious and 

developed process.

formerly known as Dominant function
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Second process

◆ It is the process that is second 

in importance. 

◆ It supports the favourite

process and provides it with 

healthy balance.

◆ The favourite and second 

together are the preferred 

processes.

formerly known as Auxiliary function
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Third process

◆ It is not one of the 

preferred processes.

◆ It is usually much less 

developed and conscious 

than the first two.

◆ Along with the fourth 

process, it is likely to be 

explored during and after 

mid-life.

formerly known as Tertiary function
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Fourth process

◆ It is the process that 

receives the least energy 

and attention over time, 

and is therefore usually the 

least developed.

◆ It is the opposite of the 

favourite process.

◆ It becomes important 

during stress.

formerly known as Fourth or Inferior function
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Typies: a fun way to share your type

Practise trying out 

the new type 

dynamics language 

with a partner using 

your Typies


